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You must answer on the question paper.

No additional materials are needed.

INSTRUCTIONS
 ● Translate the passage overleaf into Arabic.
 ● Use a black or dark blue pen. Do not use an erasable pen or correction fluid.
 ● Write your name, centre number and candidate number in the boxes at the top of the page.
 ● Write your answer in the space provided.
 ● Do not write on any bar codes.
 ● Dictionaries are not allowed.

INFORMATION
 ● The total mark for this paper is 40.
 ● The number of marks for each question or part question is shown in brackets [ ].

تعليمات 
●     ترجم الفقرة الموجودة على ظهر الصفحة إلى اللغة العربية. 

ً للمحو أو سائل تصحيح.  ●     استخدم قلماً ذا حبرٍ أسود أو أزرق داكن.  تستخدم قلماً قاب
●     اكتب اسمك، ورقم المركز، ورقمك في المربعات في أعلى الصفحة. 

جابة في المكان المخصص.  ●     اكتب ا
ّ رموز شريطية )باركودات(.   ●      تكتب على أ

●      يسمح بإدخال المعاجم. 

معلومات
مة. جمالية لهذه الورقة هي 40 ع مة ا ●     الع

سئلة موضحّة بين قوسين مربعين ] [. مات ا ●     ع
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1 Translate into Arabic:

  If you were asked to provide proof of identity, you would probably show a passport, an identity card 
or a driving licence. Any of these documents will give your personal details: your name, date of birth, 
nationality and possibly your address. There will also be an identification number which is unique 
to you, as well as your photograph. These components define your identity in law, but they say 
nothing about you as a person, especially as this information can be stolen and used by someone 
else to pretend to be you. What is it that marks your true identity? Is it the clothes you wear or the 
school you went to? Is it the money you earn, the size of your house or who your parents are? Is 
it how hard-working or ambitious you are? The answer is: all of these and none! These aspects of 
your life are important, but they do not tell others about your character: the way you treat people, 
what your passions and interests are, or how you view the world. That is your real personality, and 
it cannot be taken away.

 [40]
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Permission to reproduce items where third-party owned material protected by copyright is included has been sought and cleared where possible. Every 
reasonable effort has been made by the publisher (UCLES) to trace copyright holders, but if any items requiring clearance have unwittingly been included, the 
publisher will be pleased to make amends at the earliest possible opportunity.

To avoid the issue of disclosure of answer-related information to candidates, all copyright acknowledgements are reproduced online in the Cambridge 
Assessment International Education Copyright Acknowledgements Booklet. This is produced for each series of examinations and is freely available to download 
at www.cambridgeinternational.org after the live examination series.

Cambridge Assessment International Education is part of Cambridge Assessment. Cambridge Assessment is the brand name of the University of Cambridge 
Local Examinations Syndicate (UCLES), which is a department of the University of Cambridge.
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